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Strategic management of marketing and sales
Course instructor: Dr. Mohammad Mazrouei
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Strategic management of marketing and sales
Course instructor: Dr. Mohammad Mazrouei
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Strategic management of marketing and sales

Course instructor: Dr. Mohammad Mazrouei
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Strategic management of marketing and sales
Course instructor: Dr. Mohammad Mazrouei
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Strategic management of marketing and sales
Course instructor: Dr. Mohammad Mazrouei
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STRATEGIC MARKETING
MANAGEMENT

(Strategic marketing and sales design)

General characteristics of the course

‘ Degree: Advanced (Master's degree-phd) . Duration of the course: (3 months-35 hours)
Course structure: analytical, applied Prerequisite: strategic management,
Education level: Superspecialized marketing and sales courses and sciences

To get the course plan
Scan the QR code above

(W 0098.9022722902 kbee._ir

ceo@kbcc.ir

Aama :
m.mazrouei.co@gmail.com & www.kbec.ir

@ mohammad-mazrouei-984878210

Course instructor:
Mohammad Mazrouei



